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WELCOME TO OUR LOGO 
AND COLOUR OVERVIEW

Compositions

PhotographyTypography

Aa
MONTSERRAT

Tone of Voice

We believe children 
learn best when 

they’re happy. 

1. Photography 3. Patterns 4. Icons2. Shapes

ColourLogo

= + + +

INTRODUCTIONINTRODUCTION

Please note these guidelines only specify 
the Greengates School logo and colour 
guidance, as these are the only elements 
that differ from the NAE brand. For 
all other brand identity elements (like 
the brand positioning, tone of voice, 
typography, photography, compositions, 
graphic system and layout templates) the 
Nord Anglia Brand Guidelines should be 
consulted.
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SCHOOL LOGO Primary arrangement: Horizontal

Secondary arrangement: Stacked

1.1

SCHOOL LOGO 

The Greengates School logo has two 
arrangements:

Primary arrangement 
Greengates School’s primary logo is always 
the horizontal arrangement and should be 
used wherever possible.

Secondary arrangement
Greengates School’s secondary logo 
arrangement is stacked. Use this where 
space is not suitable for the primary version.

GREENGATES SCHOOL LOGO
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CO-BRANDING

We lead our school communications 
with the school logo, as it’s the 
school that’s known in market.  

Generally, the NAE and school 
logos do not need to be used 
together, as all schools either have 
Nord Anglia as part of their name 
or have ‘A Nord Anglia Education 
School’ written in their logotype.  

However, in videos and back covers of 
brochures, even though we lead with 
the school logo, it’s best to show the 
NAE logo too, as shown on the right. 

Please note that when using the 
school/NAE logo with another logo 
(such as for our collaborations with 
MIT, Juilliard, Unicef or for our regional 
events), you should consult the 
relevant guidelines that will specify 
the rules around logo usage.

Using the school and NAE logo on a brochure Using the school and NAE logo on a video outro card 

1.2

CREATE  
YOUR 
FUTURE
Welcome to the Nord Anglia family

We’re a global family of premium
international day and boarding schools,
welcoming students from 2 to 18.

We help our students develop the knowledge,
creativity and resilience they need to lead
successful lives, academically, socially and
personally. More than this, the education
we offer inspires students to want to make
a difference to the world they live in. At
Nord Anglia, your child will learn to create
their future in whatever fi  eld they choose.

nordangliaeducation.com

GREENGATES SCHOOL LOGO

Greengates School 
Logo and colour overview

6



CLEAR SPACE 

Always give the logo generous room to 
breathe. To make sure the logo is clearly 
visible, we apply a clear space rule. 

The clear space is equal to half the height 
of the logo symbol on all sides. No other 
design elements should invade this space.

This rule applies to all versions of our 
logos.

Clear space = half the height of the school symbol 

1.3

0.5x

x

0.5x
x

0.5x

x

0.5x

x

GREENGATES SCHOOL LOGO

Greengates School 
Logo and colour overview

7



LOGO COLOUR

1.4

To maintain the integrity of Greengates 
School’s logo, it may only be reproduced:

- 	� in full colour on a white or light 
background

- 	 in white on a dark background, or 

- 	� in black where neither a colour or white 
logo provides enough contrast.

Externally, our logo should not appear on 
any other colour backgrounds other than 
white, dark green or navy. 

It should never appear in any other colour. 

Internally within the school, backgrounds 
may use our secondary palette more 
freely. The logo may sit on these colours in 
either black or white on the colours shown 
to the right. 

Always ensure there is sufficient contrast 
when placing any logo on top of imagery.

GREENGATES SCHOOL LOGO
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LOGO POSITION

It’s important our logo stands out.

To achieve this, we have a consistent 
approach to positioning our logo.

Use the primary arrangement of the 
horizontal logo for school materials and 
position it top left.

The logo may be positioned at the  
bottom of the page where it is more 
suitable to do so.

Where space is restricted on non-
standard formats, the secondary logo 
arrangement may be used instead of the 
primary one. 

1.5

For all standard formats, use the primary arrangement 
of a horizontal logo and align it to the left.

GREENGATES SCHOOL LOGO
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Where the logo is the main feature of 
the touchpoint or communication, and 
no other design elements need to be 
considered, it may be positioned centrally.

This is particularly relevant for items 
where the main purpose of the 
branding is recognition. This may 
include school signage, speaker 
podiums and student merchandise 
– or even the end frame of a video.

This exception applies to both horizontal 
and stacked logo arrangements 
depending on the space available. 
Always use the logo arrangement 
that will have the most impact.

LOGO POSITION

1.6 GREENGATES SCHOOL LOGO

E.g. School signage E.g. Business card (front)

Greengates School 
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LOGO SIZE: 
STANDARD FORMATS

We need to be consistent with our logo for 
maximum impact. This starts with size.

The size of the logo relates to the size 
of the width of the page it appears on. 
We use height to measure our logos. 

The sizing principles for most common 
formats are in the table to the right. 
We’ve also worked out the recommended 
measurements for quick and easy use. 
Measurements from the sizing formulas are 
rounded up to the nearest 0.5 of a decimal.

Always use the primary logo arrangement 
and position for standard formats. 

GutterMargin

Sizing principle is based on the shortest 
side of the format, either the height or 

width depending on its orientation

X= height of logo x

1.7

16:9 Widescreen 
(Use the A4  
landscape principle)
 
1:3 Vertical banner 
% of the page width:
 
3:1 Horizontal banner 
% of the page height:

 
 
17 mm
 
 
14%
 
 
14%

 
 
12.5 mm
 
 
10%
 
 
10%

 
 
6.5 mm
 
 
5%
 
 
5%

Format

A5

A4

A3

A2

A1

US Letter

WxH

148 x 210 mm

210 x 297 mm

297 x 420 mm

420 x 594 mm

594 x 841 mm

8.5 x 11 inches

12 mm

17 mm

24 mm

33.5 mm

47.5 mm

0.7”

9 mm

12.5 mm

18 mm

25 mm

35.5 mm

0.5”

4.5 mm

6.5 mm

9 mm

12.5 mm

18 mm

0.25”

Sizing principle 

 
Landscape 
% of the page height:
 
Portrait 
% of the page width:

Logo 
height (x)
 
 
8% 

 
8%

Margin 

 
 
6% 

 
6%

Gutter 

 
 
3% 

 
3%

GREENGATES SCHOOL LOGO

x
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LOGO SIZE 

This page shows the logo sizing principle 
we use on most common formats.

The recommended number of columns in 
a layout is 6 but you can use fewer or 
more, depending on the format.

The margin and gutter sizing principles 
apply regardless of the number of 
columns.

Minimum size 
To ensure school logos are always legible 
and can be reproduced at a high quality, 
we have defined a minimum size of 
(H)7mm. There is no maximum size limit.

X = The height of the symbol and logotype

1.8

A3
X=24mm

A5
X=12mm

Margin= 6% Gutter= 3%

Portrait:  Logo height (X)= 8% of page width

x

3:1
X=14%

1:3
X=14%

Gutter= 5%

3:1 banner:  X= 14% of page height

Margin= 10%

16:9
X=17mm

Gutter= 3%

Widescreen:  X= 8% of page height of A4

A4
X=17mm

Landscape:  X= 8% of page height

Margin= 6% Gutter= 3%

A4
X=17mm

Portrait:  X= 8% of page width Portrait:  X= 8% of page width 1:3 banner: X= 14% 
of page width

Margin= 6%

Margin= 6% Margin= 10%
Gutter= 5%

Gutter= 3%

Gutter= 3%

US Letter
X=0.5”

Portrait (US):  X= 8% of page width

Margin= 6% Gutter= 3%Margin= 6%

x

x

x

x

x

x x

10mm
40px

GREENGATES SCHOOL LOGO
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LOGO SIZE: 
NON-STANDARD FORMATS

In situations where there is not a given 
logo size for the format, follow the formula 
shown here for a suggested size. 

Start by drawing a line diagonally across 
the format. Divide this figure by 22. The 
resulting figure will give you a suggested 
logo height. This should be a good 
starting point, but use your best 
judgement.

The same formula can be used to 
determine a margin for the format. Halve 
this measurement for a gutter size.

Secondary logo arrangement 
For extremely narrow formats, consider 
whether the secondary logo arrangement 
is more suitable than the primary one. Use 
your best judgement to size the logo in 
these instances but please do not reduce 
the stacked logo smaller than (H)19mm. For extremely narrow

formats, consider the 
use of the stacked
arrangement 
for the logo.

Logo height =  
Diagonal length of application ÷ 22

÷ 22

x

19mm
75px

1.9 GREENGATES SCHOOL LOGO
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LOGO SHORTHAND

1.10

Icilita vel iniet molestio. Ditis eveni sintia 
dipsam, ut que latur antur mi, imagniendent 
ullestia providu cienem re conseque exceseq 
uaturenector aut quodiassequi cuptae.

 21 April at 12.59

June 8 at 9:54 AMFor occasions where space is too 
restricted to clearly read our entire 
logo, such as on social media app icons 
or favicons, we use the logo symbol 
independently. Please however, ensure 
that our name Greengates School is 
written in close proximity to the symbol.

Greengates School 

GREENGATES SCHOOL LOGO
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WHAT WE  
SHOULDN’T DO

Don’t alter the arrangement of the logo lockup

Don’t use the logo in a colour other 
than full colour, black or white

Don’t add elements to the logo

Don’t position the logo in a way not specified 
in this guide (e.g. school logo on the right)

Don’t use a logo colour that doesn’t 
contrast clearly with the background. 

CHESS CLUB

It is important that the appearance of 
the logo remains consistent and should 
not be misinterpreted, modified or 
added to. It should only be reproduced 
from the artwork provided.

Avoiding these common mistakes 
will go a long way in making the use 
of our logo as effective as possible.

Don’t put the logo in a holding shape

Don’t use the secondary logo arrangement 
unnecessarily on a standard format

Don’t use a logo on a busy background 
that impedes the exclusion zone

Don’t use the symbol alone on any 
touchpoint other than digital platforms

1.11 GREENGATES SCHOOL LOGO

Greengates School 
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PRIMARY PALETTE

COLOUR2.1

NAVY

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

540C / 540U 
100.57.12.60 
94.47.11.45 
0.50.85 
#003057 
5003

Dark green and navy make up our 
primary palette. 

We use this palette to lead our 
communications so that audiences can 
easily identify us. 

The combination of dark green and navy 
should feature at the ‘entry point’ of 
materials such as presentation covers, 
brochure covers, website homepage, 
etc. This is especially important where 
the intended audience is external to our 
school, such as for parents and education 
partners.

At least one of our primary colours must 
be present in every touchpoint. 

DARK GREEN

Pantone 
CMYK (C) 
RGB 
HEX 
RAL

7484C 
92.8.7.5.58 
10.85.50 
#0A5532 
6035

Greengates School 
Logo and colour overview
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SECONDARY  
PALETTE

Our secondary palette consists of bright 
tones, muted tones and a neutral tone. 
Together, they work in harmony to 
give our touchpoints both energy and 
sophistication.

We use this palette within our 
communications to bring to life our 
curious and creative nature. 

B
ri

g
h

t 
to

n
es

M
u

te
d

 t
on

es
N

eu
tr

al
 t

on
e

2.2 COLOUR

TIPS FOR REPRODUCTION

Today, digital printing is quite 
advanced and able to match 

Pantone colours. Where this is an 
option, we recommend inputting 
Pantone swatches for the richest 
and most vibrant versions of our 

colours instead of CMYK.

TIPS FOR REPRODUCTION

Today, digital printing is quite 
advanced and able to match 

Pantone colours. Where this is an 
option, we recommend inputting 
Pantone swatches for the richest 
and most vibrant versions of our 

colours instead of CMYK.

DARK TEAL

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

BRIGHT YELLOW

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

DARK YELLOW

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

2235C / 2235U 
75.10.30.15 
72.8.27.10 
30.150.165 
#1E96A5 
5021

110C / 7405U 
0.25.100.18 
0.20.100.10 
225.170.40 
#E1AA28 
1005

PEACH

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

488C / 4031U 
0.35.30.0 
3.30.30.0 
240.180.160 
#F0B4A0 
3012

BRIGHT RED

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

1787C / 032U 
0.89.66.0 
0.85.70.0 
255.55.80 
#FF3750 
3018

116C / 7404U 
0.10.100.0 
0.10.100.0 
255.203.0 
#FFCB00 
1023

LIGHT TEAL

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

628C / 628U 
32.0.13.0 
28.0.10.0 
180.235.245 
#B4EBF5 
6034

WARM WHITE

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

9225C / 9224U 
0.5.12.0 
0.5.12.0 
250.245.237 
#FAF5ED 
9001

TEAL

Pantone 
CMYK (C) 
CMYK (U) 
RGB 
HEX 
RAL

319C / 319U 
62.0.20.0 
60.0.22.0 
48.205.215 
#30CDD7 
5018

Greengates School 
Logo and colour overview
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Internal brochure spreads
Prominent use of a secondary colour for the background

Internal presentation slides 
Prominent use of secondary colours in charts and panels

Example: Example:

Entry point: Must use a primary colour prominently 
with secondary colours as accents

Within content: May use any of the secondary colours 
prominently such as backgrounds and panels

COLOUR

USE OF COLOUR: 
WHEN AND WHERE

The ‘entry point’ of a communication 
(e.g. brochure covers, presentation 
covers, website homepage, etc.) should 
predominantly use one of the school’s 
primary colours (or both) with secondary 
colours as accents in illustration.

This is especially important for external 
touchpoints where the audience may 
not be familiar with our brand.

The content within the communication 
may use the secondary colours more 
freely and with more prominence, 
such as for backgrounds and panels.

Inside the school, for things like events, 
posters and decor, you can use the 
secondary colours more freely.

2.3

Brochure cover
Prominent use of dark green  with accents of the 
secondary colours in the illustrative elements

Presentation cover  
Prominent use of dark green and navy

2021-22

Descriptor over one line

HEADING OVER 
TWO LINES 

PRESENTED BY FIRSTNAME LASTNAME
March 2021

OUR NEW BRAND 
POSITIONING AND  
EXPERIENCE

DIVIDER PAGE  
TITLE ALONG HERE

Life skills
thinking and leadership skills 

for the jobs of tomorrow

30%

PERSONALISED LEARNING

HOW WE TEACH
Our personalised approach to your child’s education 
enables them to achieve more than they thought possible.

Praesent donec, vestibulum vel enim augue sed eleifend. 
Aenean quis ligula donec, morbi aliquam interdum 
tortor aliquam, sed dolor elit cum sociis est nec. 

Consectetuer suscipit curae, sit vitae, massa 
euis mod in, ultricies duis non penatibus viverra 
orci neque, feugiat et enim amet est.

00Name of presentation

21

BY PROVIDING CARE AND WORLD-CLASS 
ACADEMIC EXCELLENCE TO EVERY CHILD, WE 
GIVE THEM THE TOOLS THEY NEED TO THRIVE 
AND MAKE THEIR OWN MARK ON THE WORLD.

Senterfi rtium utenis. Nihilis senatatilii 
facips, ventriv iconsul turnihil unula L. 
Maes cepse, neque acit, mantem. Quis 
ipimum te ili perudendi, quem ne cerei 
invest L. Go tam acchuid efactu et pro 
veret; C. Seribus nos vessilictus, vena, C. 
Ecum sed Catum potique publius ad 
iam abes videstratur anum nessunu se, 
mus; hactabe rdiente aut verteri squit. 

Verum factuus nihinti sim tes miurarior 
locto uropublius, nonsiditerit deli, cultis 
iam ne diem ocultui inarit it vistanum, 
quidemque fi c rem popubliu vitem iam in 
is vo, Catum im pretre et; issilib untieme 
cons omanum nonvem, Catorar terdicam 
nequastuides condacii sentis bonsultum 
intum am occi cur ia num nonside ducerfe 
ntrari in sceri, utero estus, Cas aliu condii 
sulvis. Acchum endio, in iningul icaet, 
temus faticus, quam omnium etoravo 

luspertiam tesil vivit. Ret co inatquam at 
Catus. Maede ateliam. Abem, qua aceperis, 
quam prorio vivid con vitem videestrei 
effresi fue tiam reisque consill arionstam 
inum mors et; hoc, publia prorterei inatis, 
et; eti, quitam quam iam diciendies fue 
poptis prorum ia inpro, C. Pondam iaedis; 
hilicia quitent iactuus, qui istiam horis 
maion vid fuem pultum tur, tam hossatq 
uamque rem iam nostrit ilicupicae 
nonvocc ipiont. Uciactuus Ad molisse 
rnicipi mantess estatquam quam oporum 
furnius bon videfac ferfero iptiam poraed 
ina, cae clego prendem a rei scerum 
pes iaci conenatum visuliam Palinate.

Nonsilleme faccia que noraela bescemus; 
huc imena, nos cupplic ienatui demperat, 
quas omaximus coneste sserat. Baterteatus 
factor atum, conem faci stimus, senit. Situ 
quiderei con ac rem prio ina, consus

Welcome to Our School

22

NO.

LIMITS.
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Colour is an extraordinarily powerful part 
of brand recognition. 

By using colour consistently our brand 
identity will have great impact. Please 
watch out for some of these easy 
mistakes.

Don’t use colours not specified in this guide.

Don’t use tints other than to present functional 
information such as charts, graphs or UI states.

Don’t convert colours directly from design 
software - use the colour values specified.

Don’t replace white with warm white on backgrounds 
of written documents or use it as a text colour.

Don’t use colours prominently for specific age 
groups where other colours are recommended.

Don’t alter the colour values - use 
the specifications provided.

Don’t use secondary colours prominently on the 
entry point of materials, such as front covers.

Don’t combine backgrounds with panels or 
bold graphic shapes that don’t follow our 
colour principles.

Senterfi rtium utenis. Nihilis senatatilii facips, ventriv iconsul 
turnihil unula L. Maes cepse, neque acit, mantem. Quis 
ipimum te ili perudendi, quem ne cerei invest L. Go tam 
acchuid efactu et pro veret; C. Seribus nos vessilictus, vena, 
C. Ecum sed Catum potique publius ad iam abes videstratur 
anum nessunu se, mus; hactabe rdiente aut verteri squit.

BUILDING 
A GLOBAL 
COMMUNITY

BY PROVIDING CARE AND WORLD-CLASS 
ACADEMIC EXCELLENCE TO EVERY CHILD, WE 
GIVE THEM THE TOOLS THEY NEED TO THRIVE 
AND MAKE THEIR OWN MARK ON THE WORLD.

Senterfi rtium utenis. Nihilis senatatilii 
facips, ventriv iconsul turnihil unula L. 
Maes cepse, neque acit, mantem. Quis 
ipimum te ili perudendi, quem ne cerei 
invest L. Go tam acchuid efactu et pro 
veret; C. Seribus nos vessilictus, vena, C. 
Ecum sed Catum potique publius ad 
iam abes videstratur anum nessunu se, 
mus; hactabe rdiente aut verteri squit. 

Verum factuus nihinti sim tes miurarior 
locto uropublius, nonsiditerit deli, cultis 
iam ne diem ocultui inarit it vistanum, 
quidemque fi c rem popubliu vitem iam in 
is vo, Catum im pretre et; issilib untieme 
cons omanum nonvem, Catorar terdicam 
nequastuides condacii sentis bonsultum 
intum am occi cur ia num nonside ducerfe 
ntrari in sceri, utero estus, Cas aliu condii 
sulvis. Acchum endio, in iningul icaet, 
temus faticus, quam omnium etoravo 

luspertiam tesil vivit. Ret co inatquam at 
Catus. Maede ateliam. Abem, qua aceperis, 
quam prorio vivid con vitem videestrei 
effresi fue tiam reisque consill arionstam 
inum mors et; hoc, publia prorterei inatis, 
et; eti, quitam quam iam diciendies fue 
poptis prorum ia inpro, C. Pondam iaedis; 
hilicia quitent iactuus, qui istiam horis 
maion vid fuem pultum tur, tam hossatq 
uamque rem iam nostrit ilicupicae 
nonvocc ipiont. Uciactuus Ad molisse 
rnicipi mantess estatquam quam oporum 
furnius bon videfac ferfero iptiam poraed 
ina, cae clego prendem a rei scerum 
pes iaci conenatum visuliam Palinate.

Nonsilleme faccia que noraela bescemus; 
huc imena, nos cupplic ienatui demperat, 
quas omaximus coneste sserat. Baterteatus 
factor atum, conem faci stimus, senit. Situ 
quiderei con ac rem prio ina, consus

Welcome to Our School

100% 75% Tint 50% Tint

WHAT WE  
SHOULDN’T DO

COLOUR2.4

Don’t use a secondary colour instead 
of dark green or navy where only one 
colour is permitted, such as signage.

PRESENTED BY FIRSTNAME LASTNAME
March 2021

OUR NEW BRAND 
POSITIONING AND  
EXPERIENCE

Aa

Vs
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2.0	 COLOUR
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OTHER 
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OUR FULL  
BRAND TOOLKIT

Compositions

Typography

Aa
MONTSERRAT

Tone of Voice

We believe children 
learn best when 

they’re happy. 

1. Photography 3. Patterns 4. Icons2. Shapes

ColourLogo

= + + +

OTHER BRAND ELEMENTS3.1

Photography

These guidelines have covered how to 
use the Greengates School logo and 
brand colours in your communications. 

For more details about our other brand 
elements including our positioning, 
tone of voice, typography, photography, 
and compositions, please refer to 
the full NAE Brand guidelines.

ColourLogo

Greengates School 
Logo and colour overview
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FURTHER 
SUPPORT

We hope this guide has informed 
and inspired you, now it’s over 
to you to bring the Greengates 
School brand to life.

For more information on using the 
Greengates School brand please 
contact the Central Brand team: 
 
brand.team@nordanglia.com


